
Arising from Aus
tralian Council o

f Deans and Dire
ctors of Creative

 Arts (DDCA) and
 

Australian Conso
rtium of Humani

ties Researchers
 and Centres (A

CHRC) events in
 

2022, this manife
sto highlights th

e key issues crea
tive researchers 

in Australia face 

when navigating
 internal and nat

ional research as
sessment and re

porting require-

ments. Read the
 full article at ww

w.creativematter
s.edu.au - editio

n 47.

Excellence and quality start locally
Research assessment should be designed to enable 
practitioner-researchers to clearly articulate the suc-
cess criteria by which a work is assessed and com-
municate the context in which excellence and quali-
ty are evident.

Scale is important but it comes in different guises
The “scale” of a project is often central to determin-
ing excellence in creative research, but in creative 
practice, projects scale in different ways. 

Creative research takes time 
Longitudinal development, provenance and impact Longitudinal development, provenance and impact 
for creative research projects are not well represent-
ed in short-term reporting cycles, yet the develop-
ment time, and time “in market”, both make vital 
contributions to a project’s inherent and perceived 
excellence.

The art world is not a sole arbiter of merit
Artists in universities are often engaged in work that 
is not well understood either by the university or by 
the broader arts community, making navigating 
these markers of excellence complicated. Relying 
on art world status to judge the merit of creative re-
search will only ever go part of the way to uncover-
ing its meaningfulness, value or originality.

Research metrics are not the only data
Citations are simply one amongst many possible 
data points and should not occlude or be prioritised 
above other forms of engagement. We need to 
create rich stories of research impact and engage-
ment without concomitant ranking and hierarchies.

Competition amongst institutions entrenches privilege
Ranking exercises tend to stratify universities and 
force universities to pick winning disciplines at the 
expense of others, doubly felt in universities with 
fewer resources, often smaller regional universities.
 
Transparency of reporting is vitalTransparency of reporting is vital
If national research reporting is understood as an 
exercise designed to increase research excellence 
in universities, then transparency of reporting is 
vital. A rising tide raises all ships; transparent re-
search reporting holds the potential for institutions 
and researchers to learn from each other. 

We have to get this right
We aspire to a system of peer reviewing research 
for excellence and quality that understands the 
value of creative practice and the important place 
of creative practice research in university environ-
ments. 

We desire to work in a sector in which our creative 
endeavours are valued and celebrated regardless 
of their monetary and prestige indicators and re-
gardless of constantly changing goalposts.

We hope this manifesto reignites a discussion 
about the values and purposes that constitute the 
foundation for quality evaluation exercises in re-
search, regardless of discipline, in order to support 
all universities, all researchers, all artforms, and all 
methodologies and approaches.

http://www.creativematters.edu.au
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